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    �A print journalist will write up to six stories a day. 

Working to these deadlines while competing with the 

story of the day, be it a bomb in Iraq or a politician 

resigning, means we rely on experts who get back to us 

quickly, can simplify the science and who are prepared 

to take time to help us get the story right.� 

   Mark Henderson, Science Editor, The Times 
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    �Remember that news interviews are your chance to share 

your expertise with the wider British public. It�s heartbreaking 

how often scientists waste this opportunity to get the best 

information out there in the public domain because they go 

into the interview obsessed with impressing their peers, or 

John Humphries or the man from the protest group sitting 

next to them. The best rule of thumb is to ignore all these 

people and target your main messages at the tens of 

thousands of people watching or listening at home, many 

of whom are concerned about the subject and need to hear 

from the real experts.�

   Fiona Fox, Director, Science Media Centre
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    �Journalists try very hard to get what you say right, but that is 

not to say you won�t have to odd bad experience. Despite this 

remember that engaging with the media is one of the best ways 

of preventing the scare stories of the future.� 

   Adam Finn, vaccine scientist

    �90% of the general public get most of their information about science from the media.� 
   MORI poll to mark the opening of the 

Science Media Centre in 2002
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    �The media is the most powerful and effective tool that 

scientists can use to get their message across. Print and 

broadcast media reaches out to those in the public who may 

not seek out information about science and will undoubtedly 

in� uence their attitudes to controversial areas of science 

including animal research, GM crops and nanotechnology.� 

   Baroness Susan Green� eld

Director of The Royal Institution of Great Britain
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    �Scientists often worry about whether everything they say 

is absolutely accurate, but to get the message across to the 

general public through the media you have to simplify your 

science. It is important to concentrate on the overall message 

instead of worrying about the � ner details.� 

   Jenny Gimpel, Media Manager, UCL


